A Study on Humanity and Credibility of People’s Well-being TV News——Based on Well-being TV News in Nanjing by 王虹
 
 
学校编码：10384                        分类号      密级       









A Study On Humanity and Credibility of People’s Well-being TV News  
——Based on Well-being TV News in Nanjing  
王  虹 
指导教师姓名： 王 虹 教 授
专 业 名 称： 新 闻 学
论文提交日期： 201 0 年 4 月 
论文答辩日期： 2010 年   月 
学位授予日期： 2010 年   月 
  
答辩委员会主席：           
评    阅    人：           
 






















另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 






                             声明人（签名）： 


























摘  要 
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Following some types of TV news of China, “people’s well-being” themed news is 
another breakthrough and innovation by TV media people in the news concept and 
practice. With its civilian perspective, populace's well-being focused style, once 
launched, it gains general popularity and becomes a heated subject of academic studies. 
However, there are also problems and inappropriateness in the practice of 
“people's well-being” themed TV news, for which the reason is the poor 
understanding of real depth of well-being. What is the real depth of well-being news? 
Without the thorough comprehension of this issue, it will be impossible to anticipate 
its future development. In this article, we will have a review of some relevant research 
documentations on well-being themed news, of whose studies I category into three 
phases, namely early stage, middle stage and late stage; and the definition of the 
so-called “well-being” is based on the intensive study of the above-mentioned 
documentations. 
Some scholars simply apply the concept of foreign “public journalism” to the 
development of “people’s well-being news”, while “public journalism” itself without 
a quite systematic theory even in US, is actually not a mature thing. Considering the 
unique characteristics and special environment of China's well-being news, we shall 
base its future development on its own growth desire and social demand. 
From my point of view, “humanity” and “credibility”, which usually be 
neglected in the research area of well-being news, are exactly the inner depth and 
potential future to be developed. By combining qualitative and quantitative 
approaches and referring to Nanjing as a sample of mature operation of well-being 
news, I had a rough study of the role of well-being news in humanity and credibility, 
and an analysis of constant high ratings and popularity rate of some TV programs like 
Close Look at Nanjing. 
Finally, this article looks into the important role of well-being TV news in 
building a harmonious society and sustainable development, which is intended for a 
trial framework vision of well-being media. 
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